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This article presents initially the evolutive and cumulative process of the market trends along time. These market tendences are the reasonable price, quality and variety of products, as well as customized product. Then it is analised the influence of these requeriments on the enterprise as a whole, and especifically on the marketing and manufacturing functions. Thus, the need for development the flexibility of the marketing function  risen due  these market trend. In the last part it is developed the concept of flexibility of the marketing-mix, with the aim of linking the requeriments of the customer by a more variety and customized product with the approachs of the manufacturing functions for  answer the market challenges.
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