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As an activity, design is closely related to field market, everyday becoming more competitive and global worldwide. This statement is a reality overflowing enterprises and has meant that design is becoming a strategical element for its unfolding, in such a way that design today acquires a gravitating role in the survival and competitive support of these enterprises. In the framework of a free market economy developed in Chile, the national metalmechanic sector does not escape from these premises and it requires support so to correctly back up en increasing effort to power design in order to add value to its products, improving itsm presence in the present markets as well as in the potential markets, such as Nafta and Mercosul. In that perspective, the project takes forward to promote development strategies of new products from a reality diagnose of design in this enterprise and from the analysis compared to the theories and methodologies of usual designs or developing designs in the industrialized countries. Knowledge of these theories (systematic, integrating, axiomatic) and the methodologies springing from them, will enable the elaboration of a solution fan of interest which will promote the model generation, appropriated to product development experimental type, adequated to the reality of the enterprise in question and strategically in terms of their markets. The limits of these models and asking proposals will be determined by series of factors alienated to design among which are presumably found : human factor, organization maturity, available manufacture means, and input reliability.
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